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The BIG logo is the uniform of the 
brand, and just like the uniform of your 
favourite sports team, BIG wears it’s 
uniform with pride.

01 Print Logo
This logo is used for all printed 
collateral. This includes all 
printed publications, posters, 
flyers, banners and any other 
form of print.

02 Screen Logo
This version is to be used on all 
forms of screen content. This may 
include web, apps and any other 
forms of screen media

03 Grey Scale Logo
This version can be used as a 
"watermark" or when colour is 
unavailable.
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Just like any well worn uniform, the 
BIG logo can be worn on all different 
fields, just make sure it’s well fitted 
and ironed.

01 and 02 
The big logo looks its best when 
used against a white or black 
background. This is the 
preferred way to use it.

03 BIG and bold
The BIG logo is bold, so it will 
sit well against most colours. Try 
to avoid low contrasting colours 
like in image 06.

04 BIG sticker
When appropriate, the BIG 
logo may be used over an 
image (used in a sticker/stencil 
e ect). Try to overlay it with a 
contrast to the image if 
possible.

05 The straight and narrow 
Though the use of the 
BIG logo is flexible, we’d 
rather not have it sitting on 
different angles.

06 Low contrast
The big logo will work nicely 
on a range of colours, but try 
to avoid using it on a similar 
colour. We don’t want the 
logo getting lost.

The logo can be used in many ways, just like 
a sticker. But to keep with the professional 
look the BIG logo always sits flat.
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BIG is all about community, and the 
logo is no different.

The BIG Logo has been purposely created 
as the branding and host for a variety 
of partnerships and events amongst the 
community. 

When branding an event these are the rules 
to keep BIG’s identity consistent throughout 
all events and experiences.

The font used for the secondary text is:

Helvetica Neue (TT) Condensed Bold

01 One word text
When partnering the BIG logo 
with a single word it is important 
to make sure the top and bottom 
of the word line up with the BIG 
logo.

02 Two Line Text
For  text that includes multiple 
words you are able to break 
them up over two lines. Still 
make sure the top and bottom 
line up with the BIG logo and 
make sure you leave good space 
between the words.

03 Two Words One Line 
Multiple short words can be 
grouped in one line using the 
same rules as in image 01.
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IDENTITY
GUIDELINES

EVENT
01

02

TWOWORDS
03
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BIG typeface Helvetica Neue (TT) 

This is the official BIG font which keeps all our 
"copy" consistent.

Helvetica Neue (TT) Regular is the BIG brand's 
body copy font. 

Aa
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789
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Helvetica Neue (TT) Bold is used for added 
communication alongside the regular version. 

 

Aa
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789



9

BIG is a bright vibrant brand that loves 
colour. But there are a few colours that 
BIG loves the most.  Follow the colour 
"recipes" below

BIG blue
C=78 M=27 Y=2 K=5

Grey
C=0 M=0 Y=0 K=40

Black

White
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Begin the dream... 
Imagine the possibilities... 
Go for it! 

This is what BIG is all about. This is the tag-line 
and how it is presented in a consistent manner.

The BIG tag-line can be laid out in two ways. 
Either all in one line or in three.

Begin the dream... 
Imagine the possibilities... 
Go for it!

Begin the dream... Imagine the possibilities... Go for it!



Begin the dream... Imagine the possibilities... Go for it!




